
Milestones of HomeTeamNS 
 
August 1999 

• SPH Magazines appointed to publish Res-Q by the Civil Defence 
Association of NSmen  

• Sent to 120,000 CDANS members 
• Content centred on clubhouse and NSmen-related activities. 

 
2002 

• Magazine was revamped to include features on best buys and travel tips. 
 
2003 to 2005  

• Res-Q was gradually improved; in 2004, the magazine featured TV 
celebrities 

• Advertisers began to notice the improved look, content and reach of the 
magazine 

• Sections on new products, travel promotions, wine and dine discounts, 
education and grooming were introduced.  

 
April 2005 

• CDANS merged with the Singapore Police Association of NSmen (SPANS) 
to form HomeTeamNS and readership grew to 155,000 

• SPH Magazines was awarded a fresh two-year contract to publish 
HomeTeamNS 

• The coverage was improved with exclusive photographs and articles on 
major events. 

 
2007 

• The magazine underwent an editorial and design enhancement; new 
sections included news from MHA, SCDF and related to NSmen and top 
tips from experts from different fields. 

 
August 2008 

• SPH Magazines is awarded another three-year contract 
• HomeTeamNS is given another facelift, with enhanced layouts 
• Content improved to encourage members to participate and give opinions. 

Eg. In the Makan Kaki section, servicemen are invited to food-tasting 
sessions and give their opinions on the food.   
 
 


